
Trends & Applications

Point-Of-Sale is the name of
the game in advertising these
days. Just a few years back,
advertisers spent 70% of their
budgets on TV and print, and
30% on below-the-line activi-
ties such as P.O.S. and instore
promotion. Today, it’s the
other way around!

This development puts dnp dealers in a strong stra-
tegic position. When the P.O.S. advertising budgets
increase, the need for new, competitive media grows
with it. The new generation of P.O.S. displays has to
be dynamic, easy to update, and able to show large,
high quality images in bright environments. 

And who is more capable of providing this type of
solution than the professional dnp rear pro installer?

tions with incredibly sharp and bright images – and
very little effect on instore layouts.

Another major release is the dnp Black Bead
Screen, which offers ultra-enhanced contrast and
viewing angles.

We are delighted with the results of this co-opera-
tion between dnp and 3M. The control room market
continues to grow strongly and we are determined 
to maintain our leadership in this field by such
concrete examples of commitment to continued
market development. 

Niels Hermansen
General Manager, dnp denmark as
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P.O.S. - a window of opportunities
e d i t o r i a l

At dnp we are happy to see that dnp dealers in virtu-
ally all markets are extremely successful in this new
application segment. And we strongly believe that
dnp’s product strategy with strong focus on image
contrast will make dnp dealers even more compe-
titive in the future:

The Black Stripe Screen, the Ultra Contrast Screen
and the New Wide Angle Screen are all well suited
for P.O.S. applications. 

And with the new double product launch, dnp den-
mark marks a step change in optical screen techno-
logy, offering radical new application possibilities.

Double product launch
The new dnp Holo Screen is a holographic screen
that allows you to design “flying-screen” applica-

The large windows of the conference room afford a

magnificent view of the Tivoli Gardens. As the ambi-

ent light is so high, the High Contrast version of

dnp’s New Wide Angle Screen was used.

dnp has sponsored the screens for the

conference room in Danish Design

Centre. Copenhagen's new centre for

design exhibitions and cultural activities

was officially opened on January 10th by

HRH Crown Prince Frederik of Denmark.

The opening took place in the Centre’s

brand new conference room, which is

equipped with two dnp New Wide Angle

Screens and Sony projectors plus various

image sources, sound systems and control

equipment.

- The major challenge was to supply a

solution that could match the high archi-

tectural standards of the new design cen-

tre. Both from a technical and aesthetic

point of view, the Centre needed a state-

of-the-art AV solution, says Kristian

Glahn from the Danish AV company

ComTech, which installed the solution.

The two 120" dnp screens are installed

side by side to provide the presenter with

more visual options. From the control

panel the presenter can show the same

image on both screens  – or  display two

separate images.

The sponsorship of the screens is part of

the DNP Group’s commitment to support

art and culture. In Japan, Dai Nippon

Printing Co. has a long tradition of spon-

soring art exhibitions and cultural events,

and the company owns several galleries. 
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